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We will be the partner of choice to 
help our lottery and charitable 
gaming customers responsibly grow 
revenue for good causes through 
outstanding games, retail excellence 
and digital innovation.
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80%
of the players are recreational

0.15% were at a high risk level

None showed moderate risk

19.85% showed low risk level
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We will be the partner of choice to help our lottery 
and charitable gaming customers responsibly 
grow revenue for good causes through outstanding 
games, retail excellence and digital innovation.

OUR VISION




