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Market Changes.










Evolving Regulated Gaming Options
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Players Explore Gaming Options

Past Year Claimed Participation (In person)

45%
31%
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Source: U.S. Multi-channel Market Study, Research Strategy Group - September 2025 n=26,005



Players Explore Gaming Options Including Online

Past Year Claimed Participation (Online)
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Source: U.S. Multi-channel Market Study, Research Strategy Group - September 2025 n=26,005




What Drives Play - And What Holds It Back

Motivation

Experience
Sensory

Barriers

Travel
Cost

Motivation

Motivation

Motivation

Trust
Routine

Barriers

Travel

Access
Simplicity

Barriers

Awareness
Skepticism

Convenience
Instant rewards

Barriers

Security
Pay out
Trust

Motivation

Fandom
Live Action

Barriers

Complexity
Saturation
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Source: EL - Report on the Lottery Sector in Europe
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Evolving Players.




Online Demographics Are Reaching a New Segment

Male 18-44 New

57% online lottery 59% online lottery 6% played online as
players, 6 pts more players, versus 49% their first point of

than retail only retail play

ONLINE PLAYERS OVER-INDEX

69 % 51% 73 %

Higher Education $75K+ Household Income Employment



Weekly Participation

32%

58% -

m Retail Cross-channel

Source: Online Lottery Engagement, Aristocrat Interactive - September 2025 (n=1,000)




What do you like about purchasing
online?
Cross-Channel

Convenience (Net)

90%

33%

Benefits to Online Purchases (Net)

30%

Convenient (unspecified)

27%

Easy/easy to use

No need to leave home/can play from the
comfort of home

24%
No need to purchase in store - 14%

Fast/fast to use . 10%

Miscellaneous (Net) 9%
Purchase anytime . 8%
No crowds/lines . 7%

Source: Online Lottery Engagement, Aristocrat Interactive - September 2025 (n=1,000)




Reasons for Liking In-Store Purchasing
Cross-Channel

I've always bought my lottery tickets in-store - 20%

Convenience || G 29%
| prefer to pay for my lottery tickets with cash ||| NGz 28%
Easier to select specific tickets _ 32%
It is part of my routine ‘ AM%
I feel it's safer than purchasing online [ 15%
I want to support local businesses _ 25%
I enjoy my interactions with the store’s staff _ 24%
It's a superstition | have [l 14%
Other [} 4%

Source: Online Lottery Engagement, Aristocrat Interactive - September 2025 (n=1,000)







(X, 8%

Cross-channel players
claimed to play weekly.

Connection

Source: Online Lottery Engagement, Aristocrat Interactive — September 2025 (n=1,000)



(X, 88%

Artwork impacts
enjoyment.

Connection

Source : UXR elnstants Player Experience, Aristocrat Interactive - October 2025 (n=13)



90%

Cite convenience as a core
benefit of online play.

Convenience

Source: Online Lottery Engagement, Aristocrat Interactive — September 2025 (n=1,000)



@ Simplicity

Drives usability and task
completion.

Convenience

y 2026 (n=496)

Source: UXR Deposit Flow, Aristocrat Interactive - Januar



@ Nearly Half

Are hesitant to try online
due to trust concerns.

Confidence

Source: iLottery Market Studies, Aristocrat Interactive - August 2025 and January 2026 (n=410 and 1,008, respectively)



@ Clear Steps

And transparency in
deposits drives confidence.

Confidence

Source : UXR Deposit Flow, Aristocrat Interactive - January 2026 (n=496)



@ 61%

Of iLottery time is spent on
instant games, resulting Iin
80% of sales.

Content

Source: elnstant Survey Report, Aristocrat Interactive - July 2025 (n=510)



@ Variety

Of content and bonuses
drives engagement.

Content

Source: iLottery Market Study, Aristocrat Interactive — April 2025 (n=410)



@ Majority

Expect to use both
channels, not replace.

Continuity

Source: iLottery Market Study, Aristocrat Interactive - January 2026 (n=1,008)



@ Retail

Remains critical to player
experience.

Continuity

Source: iLottery Market Study, Aristocrat Interactive - January 2026 (n=1,008)
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Impact to Lottery.
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Your Lottery
Is Unique.




Your Mission
is Shared.
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Broadcast to Behavioral: Games Lobby

Hi, Alex
25,500 points

Hi, Alex
25,500 points

- -
s L=ty
26,000 “;'

\'=8 Unlock» &
== Rewards &

iLottery pPEA
Content

Thrilling Jackpots

cocee- B ¥ Retail

Estimated Jackpot Estimated Jackpot
$960,000,000

wore ;[ Content

FWINNINGS?

o =
/" TROPICAL ESCAPE : H 6—\2& 2 \ h
_ | CrLe@PaTRA |7 o
Estimated Jackpot H Estimated Jackpot H Estil
$617,866.57 $825,357.08 e $5

My iLottery Favorites View All

f;/]f[rﬁf.

Estimated Jackpot

$617.866.57




Broadcast to Behavioral: Loyalty Programs

7~ O\
(N-STORE PRIZES

Online Engagem ent ~ ONLINE PRIZES Weekly Dravvir

Monthly Drawvin

GIVEAWAY,

Countdown to
Winnings

éRANITE Quarterly Drawvi

500 Point 100-500 Poin Vel

Per $1 Scanned Per $1 Purchased One Time Events

) Annual Drawings




Broadcast to Behavioral: Spin to Win Rewards

ONLINE PRIZES ONLINEPRIZES W
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Features that Matter: Account NMlanagement

Lyttery

Welcome back!
Lois

Email

Password

Forgot Password?

New to the NH Lottery?

Register Now!

Enable Face ID to sign in
quickly and securely

To learn more, see the NH Lottery Terms & Conditions

Enable Face ID

Maybe later

Hi, Lois

My Account

Make a Deposit

Withdraw Funds

My iLottery Bonuses

Settings

Sign Out

$1,087.10




Features that Matter: Cross-channel Utilities

314 - all =@
i Lol 2 $100.00
20,000 points

“ Myse®

<« ® 0 %WR@NIALOTTEW

B Safe & Sec

SELECT PAYMENT METHOD

Debit Card

@) VISA

' Rewards

B
P,

Redeem Points

Online Banking

72 OB

ACH - Bank Transfer

Withdraw 3 w0

Jurassic Park®
Venmo

You WON! “ venmo

$15 Apple Pay
. . & Pay
Woo-hoo! Visit a Lottery Retailer to claim your winnings.

Extend the Play 3

P PayPal

My Rewards

My Coupons

My iLottery Bonuses

My603Reward Entries

Online Cash Voucher
G
D)

PayNearMe

Rawnrre Hictnrv
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Responsible Gameplay at the Core

We create entertaining experiences, which Comply with industry regulations and internal standards,
Empower players to make informed choices about their play, while pushing ourselves to continually
Improve.

Responsible gameplay controls across the player journey.

* Know Your * Deposit Limit * Login Limit * Self-Exclusion
Customer (KYC) « Max Wallet « Play Duration « Cool Off Period
* Driver’s License Balance Limit (including S ;
] . * State-Wide Self
and Selfie Match « Spending/Play per vertical) Exclusich
* Duplicated Limits o S_ingle Session
Accounts o ees L Limit
* Bank Account * Cool Off After
Ownership Logout
* Transactions and * Games Speed
Games Odds
Identity Budget Time Exclusion Awareness

CERTIFIED
WLA WLA RESPONSIBLE GAMING
e _...... [ Mational Council on Problem Gambling

STANDARDS FOR ASSOCIATE MEMBERS
VALID UNTIL 2024 43



Responsible Gambling
NeoSafe, Responsible Gaming Risk Evaluation

* Target - Proactively reduce risk
* Method - Actively manage player risk scores
* Controls - Integration with NeoEngage for proactive

intervention:

E-E B Responsible gaming education
50-70 messaging

Levels Responsible gaming Weblayers/ In-
71-85 App messages as seen in the example

Levels _ _ _
Proactive promotion of self-exclusion

85+

Do you know which Responsible Play tools you have?

Stay in control with tools designed to help you play responsibly.
You can set limits or take a break at any time.

Deposit limit — Control how much you add to your account
« Loss limit — Limit how much you can lose
Cool-off — Take a short break from play
7 Self-exclusion — Block access to your account for a longer period
View Responsible Play Tools

Not now

You can manage these settings anytime in Account — Responsible Play.

44



Responsible Gambling

Marketing Engagement, Powered by NeoEngage

NHLSttery

Play Now | View Winners | Sign In

March is Problem Gambling Awareness Month, and we'd like to share
a few tips on playing the lottery responsibly with you.

« Always play for fun.

+ Remember to set a budget for lottery tickets that you buy in
stores, and you may also set deposit limits when you play
online through NH iLottery. If you need to, set a limit and stick to
it

« Know the odds. The odds of winning for all lottery games can
be found on the NH Lottery website and app, on each game
page.

« Never play with a need to win

If you or someone you know has a problem with gambling, help is
available. Please contact the National Council on Problem Gambling
hotline at 1-800-MY-RESET or by text at 800GAM. Or visit their
website.

Remember, it's only a game. Please play responsibly, New

NHLttery

Hampshire.

Over 53 Billion and Courding for our Schoois

To Downiosd the NH Loflery Mobils Appx

account
update

Setting deposit limits is one way to ensure responsible play. New in
2025, the Virginia Lottery is allowing you more flexibility to monitor your
play.

Beginning Wednesday, January 8, the next time you login to your
account, you will need to take action to establish your preferred
deposit limit.

Go to My Account > General Settings > Deposit Limit > Select your
time period from the dropdown, enter the maximum amount you'd like
to spend, and choose Submit to save your settings. If you choose to
increase your deposit limit, your change will take effect 48 hours later.

While you will now control your daily, weekly and monthly deposit limits,
please note that selected limits may be impacted by payment
processor limits. If you reach the limit set by one payment processor,
you may choose to add another payment method.

The Virginia Lottery encourages you to have fun but also be mindful
about your play. For more information about our Play Responsibly
program and problem gambling resources, visit us here.

play responsibly

Virginia Problem Gambling Helpline: 1-888-532-3500

LATEST WINNERS FIND A RETAILER PLAY NOW

P 909E
LET US KNOW
WHAT YOU THINK!

2
\ a B

You are invited to complete a short survey to help the Virginia Lottery
better understand its players and some of their views on a variety of
topics.

The information you provide will remain completely anonymous and
confidential. This survey will take about 10 minutes of your time.

Take the survey

000

L 3 App Sfofe

Complete this survey to earn 75 Rewards points!

For each of the following statements, indicate how much you AGREE or DISAGREE with

that statement.

X

45



Evolving the Lottery Experience

No matter where you are on your digital journey,
having your end game in mind...

@
— (&)
f & Mobile
Online Cash
_ =) Claims
Second
= Registration Chance
= Ticket
_u Checker &
L= App Digital
Web (Convenience Play Slips
Info)
Retail
Only

Responsible Gameplay

ACCESSIBILITY ENGAGEMENT ropucrs, crm, erc)

Lqulty | | |

WAGERING



Your Lottery, Your Brand Experience.

Unify Player Data

Design the Bridges

Continuous Innovatior







